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Hi' I'm Ronnie!

At 1991 Design, | specialize in branding,
packaging, and presentations that resonate.
Every brand has a unique story to tell, and my goal
IS to bring those stories to life through designs
that are as strategic as they are stunning.
Whether it's creating cohesive visual identities or
designing packaging that turns heads, I'm
passionate about the people behind the brands
and connecting them with their audiences
through thoughtful, purposeful design.

With over nine years of industry experience, I've
had the privilege of partnering with renowned
brands like OkayPlayer, Mixed Chicks, Hello
Sunshine, Taliah Waajid Brand, Coca-Cola and
Fashion Bomb Daily. These collaborations have
refined my expertise and reinforced my belief that
exceptional designis not just about
aesthetics—it's about telling stories that
captivate, engage, and inspire.
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Spotlight

Hotel Courte Claire
Branding & Collateral Assets
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Spotlight

Jacob York Presents
Event Website
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Why Work With Me?

When you work with me, you're not just hiring a graphic
designer—you're partnering with a problem-solver who
combines technical expertise with creative vision to craft
strategic, innovative solutions. | take the time to listen,
meticulously organize details, and deliver designs that
stand out while serving a clear purpose. My process is
built on thoughtful communication, attention to detail, and
a commitment to fostering strong, lasting relationships
that grow alongside my clients' success.

Whether leading a project or collaborating as part of
ateam, my goal is simple: to make your life easier and
help you scale your business, knowing your design needs
are in capable hands. Let's embark on this journey
together and create something impactful.

www.1991design.com



My approach goes beyond creating something beautiful — it's about building a clear, strategic path
that guides every step of the project. From onboarding to offboarding, each phase is designed to
keep things organized, collaborative, and purposeful. Together, we'lluncover your goals, translate
them into creative direction, and develop deliverables that work across every touchpoint.

The Process

| Onboarding | Presentation

Every project begins with a smooth setup. You'll receive access to You'll be presented with a clear, streamlined concept or solution
a client portal — a central hub for timelines, presentations, calls, supported by visuals and context. We'll review together, and any
and feedback. This keeps everything organized and transparent refinements will be made to ensure the work feels aligned and
from day one. effective.

Discovery & Strategy Touchpoints

We'l start with a strategy session to dive into your goals, audience, Once approved, 'l extend the work across the agreed-upon

challenges, and vision. From these insights, I'll create a strategic touchpoints — this may include print, digital, packaging, collateral,

foundation and creative direction to guide the work ahead. or campaigns. Each piece will be delivered for review and adjusted
as needed.

Design & Develop Oftboarding

With strategy in place, I'll move into creating the core deliverables At project completion, you'll receive all final files and
— visuals, content, layouts, or campaigns. This is where ideas documentation, plus any guidelines needed to keep everything
begin to take shape and align with your objectives. consistent moving forward. This ensures you have the tools to

confidently maintain and use the work.



Testimonial

TaRon at 1991 Design is an absolute gem to work with!
She’s incredibly knowledgeable, highly professional,
and communicates effectively every step of the way. We
had a tight deadlines for a major retail launch and she
delivered exceptional packaging designs that exceeded
our expectations. | highly recommend her for anyone
seeking atalented, reliable graphic designer who truly
understands the importance of quality and
collaboration.

Marsha JL, Sinerji Beauty
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Case Study

Mixed Chicks @ 2025 WNHS

Lenticular Wall Design

The Result

The finished booth was both functional and
unforgettable. As attendees moved through
the show floor, the lenticular wall created a
striking visual effect that stopped traffic,
Invited interaction, and elevated the Mixed
Chicks brand presence at WNHS 2025.

Key Takeaway
Pushing design boundaries often means
stepping into the unknown. With no blueprint

for this lenticular execution, | relied on curiosity,

precision, and trusted collaboration to turn a
spark of inspiration into a show-stopping
reality. The result proved that bold ideas,

backed by research and the right partners, can
transform a booth into an unforgettable brand

experience.

The Challenge

Mixed Chicks wanted their booth to stand out with a high-impact, lenticular
design. The only problem? There were no real guides, templates, or
tutorials available on how to achieve this effect for a booth environment.

The Process

| started with research, digging into how lenticular printing works and what it
would take to scale it up for a trade show build. | collected precise
measurements of the booth wall and consulted with a trusted print partner,
Trinh Tran of Elevate Graphics, to make sure the concept could be
executed flawlessly. Together, we problem-solved the technical aspects,
from file setup to print specifications, ensuring the design would shift
seamlessly as attendees walked by.
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Real-life structure on show site

~

Conceptin Adobe lllustrator


https://www.instagram.com/uloveronnie/reel/DJE5uSnu6sf/

Spotlight

Reese’s Book Club x Taco Bell
SplashThat RSVP Page
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Spotlight

Blasphemy Wines
Label Design e~ Landing Page
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Spotlight

NCNW Tradeshow

Entrance Unit Design
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Spotlight

Braidcation
Brand Identity e~ Label Redesign
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Investing in your creative Is more than just an aesthetic choice—it's a strategic decision that
drives business growth. Great design establishes credibility, enhances brand recognition,
and creates a lasting impression on your audience. It helps communicate your values,
differentiate you from competitors, elevate your brand and contribute to increased revenue.

Services

Business Branding Event Branding Packaging

* Brand Strategy & Positioning

| . « Comprehensive Event Visual Identity « Product Packaging Strategy
* Logo Design & Visual Systems . Custom Signage & Wayfinding » Custom Packaging Design & Mockups
 Typography & Color Palette Development . Stage & Backdrop Graphics . Label Concept & Design

o Style Guides & Brand Books
* Brand Refresh & Rebranding

Event Collateral (Badges, Tickets, Swag)
Digital & Social Media Graphics for Events

Limited Edition & Seasonal Packaging
Print & Production Coordination

xoBeauty by Joseline Hernandez

WWW.1991design.C0m Label and Packaging Design



Case StUdy World Natural Hair, Health & Beauty Show

Rebranding the Face” of the Show

The Challenge

The World Natural Hair Show needed arefreshed face for its identity — one that could
represent a vast, diverse audience. In the past, real models were used, but this approach
often created logistical issues and limited inclusivity. The show required a timeless image
that could evolve year after year.

The Process

During a personal exploration into Afrofuturism and surrealism, | designed an abstract
Image | called the “mystery woman’: an unrecognizable, yet confident figure with
geometric shapes emerging outward. She symbolized infinite possibilities — she could
be anyone, and anyone could be her.

| shared the concept with designer Jason Nelson of Metro Ad Men, whose creative
execution and mentorship elevated the design to the next level. Over the next few years,
Jason and | collaborated to adapt her styling with each season’s theme while maintaining
her essence.

Original Concept 1st Transformation
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The Result

The “mystery woman” became the enduring face of the World Natural Hair Show.
Instantly recognizable, she embodies the creativity, diversity, and confidence of the
women who attend. Her presence has anchored the show’s identity, offering a face that
IS universal, iconic, and ever-evolving.

Key Takeaway

Strong design is both visionary and collaborative. What started as a personal experiment
transformed — through partnership, iteration, and cultural resonance — into the lasting
symbol of a global brand.

Current (2026) Version

Later Version



Spotlight

The Mark Jackson Show
Brand Ildentity e~ Media Deck
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Testimonial

The banners for our stage were absolute art pieces that
elevated the event in every way. The details within the
iImagery felt intentional and artistic. | couldn't have
pictured it better myself. The banners truly set the tone
for the entire event and the design perfectly
complemented the vibe. She also turned the work
around quickly and was responsive. This was not my
firstand won't be my last time calling T.

Ais Y, RexB Soul Picnic
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Ready tosWork?

Thank you for taking the time to review my portfolio—| truly appreciate it. Every project in
there reflects not only the work I've done but also the thought, strategy, and creativity |
bring to every collaboration.

If you are ready to work with me? Just click the button below to complete my inquiry
form! 'l respond via email within 48 hours.

Looking forward to hearing from you!

LetsRock & Roll | /%m/ Ron Romic e
taronjoyner. Com
404.9471174 (c

www.taronjoyner.com
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